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This guide is to ensure a consistent approach 
to use Cree Nation of Nemaska logo and 
graphic standards. The mandate is to set out 
the rules for the proper use and to achieve a 
uniform appearance of the visual identity. The 
consistency of our brand image reinforces 
the sense of belonging and credibility of our 
organisation.

This manual can be used as reference of the 
graphic application of the brand.
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About

Nestled on the shores of Champion Lake, the community  
of Nemaska is the capital of Eeyou Istchee. Centrally  
located, Nemaska is well known for its warm welcome  
and the natural beauty of its vast territory.

Welcome to Nemaska !
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Logo

This logo is our primary logo colorway.

The logo showing black writing should 
be used on light colored backgrounds. 
The inverted logo should be used on 
dark colored backgrounds.

M A I N  L O G O  -  B L A C K
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Logo

This logo is our secondary  
logo colorway.

The logo showing blue writing should 
be used on light colored backgrounds. 
The inverted logo should be used on 
dark colored backgrounds.

S E C O N D A R Y  L O G O  -  B L U E
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Logo

S E C O N D A R Y  L O G O  -  B L A C KThis logo is our secondary logo  
colorway when we can’t use the  
blue color.

The logo showing black writing should 
be used on light colored backgrounds. 
The inverted logo should be used on 
dark colored backgrounds.
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Logo

M A I N  &  S E C O N D A R Y  L O G O  -  U N I C O L O R  &  I N V E R T E DIt is possible to use the logo in one 
color only:

A All black on light colored  
 backgrounds
B All white on dark colored  
 backgounds

A A

B B
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Logo - Badge

The badge is a shorter version of our 
logo. Use the icon on its own only if 
you do not have enough room for the 
full logo or in cases when the brand 
has already been established. While 
the icon can exist without the word-
mark, the wordmark should never 
exist without the icon.

M A I N  L O G O  -  B A D G E
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Logo - Proscription

S P E C I F I C A T I O N S  &  Z O N E S

T O  A V O I D

A

D

T O  A V O I D

A The use of old logos
B The use of another color
C Outl ining the logo
D Stretching the logo
E Adding a drop shadow

S P E C I F I C A T I O N S  &  Z O N E S

P R I N T
Minimum Height:  60 pt

W E B
Minimum Height:  60 px

B

C

E



10

B
R

A
N

D
 G

U
ID

E
 2

0
2

5

Colors

P A N T O N E  2 4 4 8 C
R G B  R : 2 4 1  G : 9 0  B : 3 4
C M Y K  C : 0 0  M : 8 0  Y : 1 0 0  K : 0 0
# F 1 5 A 2 2

P A N T O N E  2 0 0 2 C
R G B  R : 2 5 1  G : 2 3 2  B : 1 2 7
C M Y K  C : 0 2  M : 6 0  Y : 3  K : 0 0
# F B E 8 7 F

P A N T O N E  7 5 4 0 C
R G B  R : 1 9  G : 5 0  B : 6 6
C M Y K  C : 9 7  M : 7 8  Y : 5 9  K : 4 1
# 1 3 3 2 4 2

P A N T O N E  4 0 2 C
R G B  R : 1 3 7  G : 1 5 8  B : 1 3 7
C M Y K  C : 4 9  M : 2 7  Y : 4 9  K : 2
# 8 9 9 E 8 9

P A N T O N E  C O O L  G R A Y  1  C
R G B  R : 2 2 7  G : 2 2 1  B : 2 0 9
C M Y K  C : 0 0  M : 1  Y : 4  K : 6
# E 3 D D D 1

P A N T O N E  4 2 4 7 C
R G B  R : 2 0 7  G : 1 9 4  B : 1 7 7
C M Y K  C : 1 9  M : 2 0  Y : 2 9  K : 0 0
# C F C 2 B 1

Here are the official colors  
of the brand. 

Dark blue is the main color while 
orange is mainly used in accent or to 
bring contrast.

The light beige, greige, light yellow 
and green can be used as color 
accent in graphic elements (icons/
shapes/etc.)

Black and white are use mainly  
for text. 

P A N T O N E  B L A C K  6 C
R G B  R : 0 0  G : 0 0  B : 0 0
C M Y K  C : 0 0  M : 0 0  Y : 0 0  K : 1 0 0
# 0 0 0 0 0 0

R G B  R : 2 5 5  G : 2 5 5  B : 2 5 5
C M Y K  C : 0 0  M : 0 0  Y : 0 0  K : 0 0
# F F F F F F
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Typography

Our primary font is Century Gothic. 
We use it in 2 different weights: Bold 
for titles/subtitles and Regular, for 
current text. 

We recommand to use this font 
with Offi ce 365. (Ex : Microsoft Word, 
Excel, Powerpoint, SharePoint.)

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

C E N T U R Y  G O T H I C  B O L D

C E N T U R Y  G O T H I C   R E G U L A R
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Typography

When working with the Google suite  
and Adobe Acrobat, please use the  
font Poppins. 

Poppins is a Google font is available online 
for free. You can use that font in any  
program that let you install it: Google slides, 
Adobe Suite, etc.
 
We use it in 3 different weights: semi-bold 
for titles and subtitles, regular for current 
text and extra-light for numbers when  
they are isolated from the text (ex: for a 
section number).

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

P O P P I N S  S E M I - B O L D

P O P P I N S  E X T R A - L I G H T

P O P P I N S  R E G U L A R
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Iconography

To reinforce brand recognition and  
simplify communication, we use icons. 
Every field of activities has its own icons.

P U B L I C  H E A L T H  & 
S A F E T Y F I N A N C E S

C A P I T A L  
P R O J E C T S

H U M A N  
R E S O U R C E S

E N T R E P R E N E U R S H I P
E C O N O M I C

D E V E L O P M E N T

L A N D  &  S U S T A I N A B L E  D E V E L O P M E N T

S O C I A L  D E V E L O P M E N T

Y O U T H  
D E V E L O P M E N TY O U T H  C O U N C I L

A D M I N I S T R A T I O N

C O M M U N I C A T I O N S C H I E F

L E G I S L A T I V E

C U L T U R A L S P O R T S  C O M P L E XR E C R E A T I O NW E L L N E S S

H O U S I N GP U B L I C  W O R K S
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Photography Images should always be in high-resolution. 

Choose images with good luminosity and 
contrast. 
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Applications Example of the application of the brand on a 

letterhead.

 

To Employees and Community members 

Date April 10, 2025 

Subject Title 

 

Lorem Ipsum, vereicit quam, cus simus, odipitiis eiciamus voloruntiae plitatur? 
Quide secepe quam, odipsap erspere quiae sanis re conse quam aliquis eum 
quidundebis apedige nima gnis nesto dunte volestium exernatesed ma is 
eturios sendit quis porest, oditae nis quibus et, od et volendi orporioreic temque 
et porehen ditiatetur, sequam nobit eum hil minto min periore henduci officte. 

 

Digniam que quia que volor autet volorem inciisimi, inciendi dolora de si 
aut aspis. Nam a dolessi mporenimus sus. Offictem fuga. Itatusda ilignatur 
aute sus archiliqui voluptatur as suntiam quae parchic ipsaerum 
soluptibus quame eaquas sitis simpor qui te plique laboratur, odia veles 
ariaectatur, sum faceper feribusapite vollabor abo. 

 

Sincerely. 
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Applications Example of the application of the brand on 

email signature. 

Laurence Gagnon
Corporate Secretary and Communications Officer
Cree Nation of Nemaska

819-673-2512
lgagnon@nemaska.ca

32 Machishteweyaau Trail
Nemaska, Quebec, J0Y 3B0
www.nemaska.com
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Cree Nation of Nemaska
32 Machishteweyaau Trail
Nemaska, Quebec, J0Y 3B0
www.nemaska.com

Tel: 819-673-2512
Fax: 819-673-2542
info@nemaska.ca


